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Suan Dusit Spirit
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Thai Language Communication Skills
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English for Modern Lifestyle
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English for International Communication
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Food for Life
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Lifestyle for Circular Economy
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Values of Happiness
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Thai and Global Citizens
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Business Thinking Inspiration
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Living in the Digital Era
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Introduction to Tourism Industry
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Cross-Cultural Service Psychology
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Digital Technology for Tourism Business
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Marketing for Hospitality and Tourism Entrepreneurs in the Digital Era
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Human Capital Management in Tourism
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Professional Ethics and Laws in Tourism Industry
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Sustainable Tourism
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Crisis and Hygiene Management for Tourism Industry
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Thai Studies for Tourism
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Principles of Tourist Guide and Tour Leader
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Seminar on Research in Tourism
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Travel Planning and Tour Organizing
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Basic English for Tourist Guide
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Court Life in Rattanakosin period
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Hospitality and Tourism Business Entrepreneurship
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Marketing Research for Hospitality and Tourism Entrepreneurs
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Content and Image Creation in Hospitality and Tourism Business
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Social Media Marketing Strategies for Hospitality and Tourism Business
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Sales Expertise in Hospitality and Tourism Business
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Value Chain and logistics for Hospitality and Tourism Business
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Risk and Crisis Management for Hospitality and
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Public Speaking in English
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Design Thinking, Creation and Innovation in Hospitality and

Tourism Business Management
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Hospitality and Tourism Business Project
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Tourist Guide English for Careers
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Business English in Tourism Industry
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MICE and Event Tourism
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Western Ancient Civilization
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Iconography for Tourism
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Prehistoric Archeology in Thailand for Tourism
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Luxury Tourism Management
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Airline Service Management
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Healthcare Business Design
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Beliefs and Religions for Tourism
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World Cultural Heritage and Tourism
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Tourism in East Asia
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Tourism in Southeast Asia
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Tourism in South Asia
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Community-based Tourism Management
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Cultural Product for Tourism
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Business Management for Creative Tourism
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Chinese for Business Communication
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20nU9B1ANNsolnd Ia:anulgiuzttauiavilioalasviu nisaunulidasau
muRuntdalunsBiadodoaisniussiiv Nsduniuniviu nisuiauovuluiodo
nwdussivRmKuali

3572551  mwirgduilomsdeaisnussiie 3(3-0-6)
Japanese for Business Communication
nvrgdussiedinsunisiy wa 81U 1IFgu AAWRNA:EIUIU

QKUY 20nU193IANNsalNd 1a:RarugiuthauioviloalasvIu N1SAUNUN

Tdaou nmwnrgJuntdlunisfiadodoansnivssie Msdunmuniviu mstiauovU

TurodonudussivRmnualA

3572553  muIMHnAIlonsAeAsSNNESHv 3(3-0-6)
Korean for Business Communication
nMuINIKassiedInSuniIsWy wa o1u 1I3gu Afiwnna:dudu
QKUY 2anU193IANNsalNd 1a:RarugiuthauoviloalasvIu N1SAUNUN
Tdaou MmuimraRFunistiadedoasniussiiv MsAUNWRINIU MsthiduavU
TurodonudussivRmnualA

3572555 mudSuiAdillonisAoasnesiv 3(3-0-6)
French for Business Communication
NMuaSvIAassivdIrSUNISWN wa 81U 139U AAWRIAAIUOU
QKUY 20nU193IANNSaTNE 1a:RarugIuthauoviloalasvIu N1SAUNUN
Tdaou mundsuiAanidlumsaadodoaisnussiiv Msduniuniviu mstiaue
nulukodondussivRmrnuali

3572557  nmwigesiulllonisAemsnvesiiv 3(3-0-6)
German for Business Communication
nMyigosuussivdInsSunIsUv wa o1u 13gu AAwRna:dIudu
QKUY 20KUI9BIANNSOUNA llaxarungIiutnauIavIToATASYIU NMISAUNUN
Jdaou mMuigestuRtdlunisdadedoaisnssie MsdunNIuniviu MsuIauo
nulukodondussivRmrnuali
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3572559  mwiBvouuionmsdemsnivesiiv 3(3-0-6)
Vietnamese for Business Communication
nMuIdgauussivaIrSunisiv wa o1u 1I3gu Afwnina:audu

QKUY 20KUI9BIANNSOUNA llaxearungIutnauIoVIDoATASYIU NMISAUNUD

Tdaou muBgauunidalumsdadodoasnussie NMsaUNWRINIU NIsUNIAUS

nulurkodondussivRmrnuali

3572561  mwidsunsilensdeasnivesie 3(3-0-6)
Burmese for Business Communication
nMuiIdguuisssivdrSunisdiv wa o1u 13gu Afiwnina:audu
QKUY 20KUI9BIANNSOUNA laxearungIutnauIoVIToATASYIU NISAUNUN
Tdaou muidguunsitaiumsaadeodoaisnuesiiv MsduNunivu nisutiaue
nulurkodondussivhmrnuali

3572563 Mo mSuIllonsAoASNNESTY 3(3-0-6)
Arabic for Business Communication
nMuyoIrnsSussivdInSunisuy wa o1u 1Idgu AAwnina:audu
QKUY 20KU9BIANNSOUNA laxearungIutnauIaVIToATASYIU NISAUNUN
ldaou nMworsuRTdlunisdadodoaisnussie Misduniuniviu misuniaue
nulukodondussivRmrnuali

3572565 ~muwagilonmsAomsnussiv 3(3-0-6)
Malay for Business Communication
nuullagssnednsSuniswy wa o1u 13gu Afiwnina:giudu
QKUY 20KUIBIBNNSOTUNA Na:eanugiu:inauloviioalasyIu NsauNUY
Tdaou muwiagtdiunmsdadodoaisnivssin Nsdununiviu MsuiauoNU
TuodonudussivRmnualA
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3572571 nMuIudnSudeUuInY 3(3-0-6)

Chinese for Entertainment Media

210 361 1way Mwsuas unadw Us:aGuRiduntivuzeouds:naautu
anuMsniaquu msdninu:Tlunisdy Mswa N1seu NsIZuuRFuFoULINIU
AUANIIUSUGIUUG Folaw: RuZoNFoIusUGIUUGAIASUAIWTYUTUUS:INFARU

3572572  mwirgJusnsudetuifiv 3(3-0-6)
Japanese for Entertainment Media
30 3alo Iwav mwouas unacw Us:aduniduntuuovls:nargdu
TuanunsnideUu Msdninu:tunisi Nswa Nssu MsyuRBuFouLINBU
AuAnIUSUGIUUG Forawn: Aurevdonusudiuudhiasunowduuiuds:nArgdu

3572573  muimnagrSudeUuInY 3(3-0-6)

Korean for Entertainment Media

310 3dTo 1wav nMwouas unadw Us:§uRiduRluuaovds:ina
INMKATUANIUNMSNITeUU Ms@nAnw:lumsiiv nswa Mssu misiduungudou
UINIU FUANIIUSUGIULG Forawn: AURevdolusudiuudnidsunoutoululs:ne
INHA

3572574  muaSuiAadrSudeGuInY 3(3-0-6)

French for Entertainment Media

310 3aTo 1wav NMwouas unadw Us:uRiduRluuaevds:ina
dSviAaluaniunisnideaqUuu nsdnAnu:tunisdv niswa n1ssu Nsidoun
FuFouwnIu FUAIUSUGIULG Foraw: RUREvFoIUSUGIUUGRIGSUAWTYUTU
Us:inAdSviAa

3572575  munigestughrnSuAeUuIfv 3(3-0-6)

German for Entertainment Media

310 3dTo 1wav nMwouas unAdw Us:§uRiduRluuaovds:ing
iwosUuluaniuNIsnideqUu niséninu:Tunisilv niswa n1seu NsiFuun
FuFouuNIU AUANIUSUGIULG Folaw: RUZONFoIUSUGIULGRTGSUAIWTEUTU
Js:inflgosuu
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3572576  muBvouudrSudeUTuINY 3(3-0-6)
Vietnamese for Entertainment Media
310 3dTo 1wav nMwyuas unadw Us:§uRiduRluuaevds:ing
I3auwiuaniunisnitaqUu nsanAnu:lunisWy Nswa N1ssIu NIsiZoun
FuFouunIu FUAIUSUGIULG Folaw: RUZovFoIUSUGIULGRIGSUAIWTUUTU
Js:nfAidgauiu

3572577  muidounsahnsudetuing 3(3-0-6)

Burmese for Entertainment Media

210 361 1way Mwauas unadw UsaGuRiduntoueowds:inAidou
urstuanuNsnidUu NMs@nAnu:Tunisilv Nswa NMseu nsiFgungudou
UINIU FUANIIUSUGIULG Forawn: RURevdolusudiuudnidsunoutoululs:ne
Jouuns

3572578  muemSudnSudetuIfiv 3(3-0-6)

Arabic for Entertainment Media

310 3dTo 1wav nMwouas unadw Us:§uRiduRluuaovds:ina
orSuluamunMsnidaUiu MsdnAnudumsiiv Mswa n1senu NsiFgundudou
UINIU FUANIIUSUGIULG Forawn: AURevdolusudiuudnidsunoutoululs:ne
oHSU

3572579  muwIagdnSudeTuIfiv 3(3-0-6)

Malay for Entertainment Media

312 3dTlo 1wav nwouas unadw UsaGuniduRtyuaevds:ina
vaiFeiuaniunisnidequu nsanAnu:iunisiiv NIswa N1s81u N1sIFuun
FuFouuNIU AUANIUSUGIULG Folawn: RUZoFoIUSUGIULGRTGSUAIWTOUTU
Js:nAuIAIZY
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3572580  muRuIioMmsneviRydNA:NISUSNNS 3(3-0-6)
Chinese for Tourism and Service
MAWR duduzovnmunau KodonudfiumsnoviRud Misdnfinu:iu
NSV N1swa N1ss1u Nsidgulionisiauninus nstAusnisiia:doyanis
neviRuaINUNNovIRy23193U IUSuUIRyUScUUsSSSUovUs:INATnuAuUS:INARU

3572581  mwirgduilomsrievingolia:nsuSMs 3(3-0-6)
Japanese for Tourism and Service
AfwA AusugevniunrgUu Fodeinuanunsnovines nsanAnu:
TunsWv Nswa N1ss1u NsiFguliionisiauuns NisTRusNIsia:doyanis
neoviRuanunnoviRuaa1argUu 1USvuIRgudcuusssuzovUs:InATNgAuUs: N
rydu

3572582  muiMHAIDoMSneviRudIA:MSUSMS 3(3-0-6)
Korean for Tourism and Service
AAWRA duduounitINIKEg KodolfudfunisnoviRyd nisdn
AnuduNsiiv Mswa Mssu MsiFguiionsdaunines MsiRusMsiia:doyanis
novIRYdINUNROVIRYIZINIKA IUSYUIRgUSUUSSSUBouUs:InATnofAuUs:INA
INHA

3572583  mudsuiAdiionsnevingona:NIsSUSMS 3(3-0-6)
French for Tourism and Service
AW dudsuzevnundsuiaa FodemudfiunisnoviRud nsdn
AnuduNsiiv Mswa Mssu MsiFouiionisyadnines MsiRusSMsia:doyanis
noviRuaIntNnevIRudWsvIAA IUSyUIRUSUUSSSUROVUS:INATNYAUUS:INA
ARVG

3572584  muigestulionIsSHevINYNIANISUSNS 3(3-0-6)
German for Tourism and Service
AW dudsuzevnmuigesiu KodolRudfunisnovinyd Nsin
AnuduNsiiv Mswa Mssu MsiFguiionisdaunines MsiRusMsiia:doyanis
noviRuanUNnevIRudIvesU 1IUSYUIRyUScUUSSsUaUs:INATNEAUUS:INA
lgosuu
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3572585  muiBvauuilonsnovnuola:nIsusms  3(3-0-6)
Vietnamese for Tourism and Service
AAWN duduzevnmuiBgauy Kodemudfunisnovinud Msan
Anutumsiiv Mswa Mssu msRiguiionisiauininus MsTRusSMsiia:doyans
noviRuaInUnneviRud2I3gauly IUSuUIRgUSaUUsSsuavUs:INATnuiuUs:INe
Pyauy

3572586  muidouusilomsnioviAvona:NIsusms  3(3-0-6)
Burmese for Tourism and Service
AAWR duduzevnmuidounns Kademuanunisniovifud nisin
Anudunsiii Mswa Mssu MsiFouiionsdadnines mMsiRusMsiia:doyanis
neoviRvaIntnneviRudzITuuLS 1IUSyUIRYUSUUSSSUBaUS:INATNUAUUS:INFA
IJouus

3572587  muwenSullomsnieviRudia:MsuSMs 3(3-0-6)
Arabic for Tourism and Service
AR dudugeunIoInsu KodoiMudnunisnovinud N1sdn
AnuduNsiv Mswa Mssu MsiFouiionmsdaunines mMsiRusMsiia:doyanis
noviRYINUNNoVIRYIZ1201MSU IUSYUIRUScUUSSsuauUs:InATnuAuUs:INA
OrSU

3572588  muwagdiienmsnieviRudIA:MSUSMS 3(3-0-6)
Malay for Tourism and Service
MAWr Ausuzeuniuiiiag FodemuofiunmisnoviRud NMsanAnu:
Tunisv Nswa N1ss1u NsiFguliionisiauinus NisTRusNsIa:doyanis
neviRudInUNRovIRudZdUIIAY IUSYUIRyUSUUSSsUBouUs:InATnofuUs:INA
ulIag
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3574811  @nUs:Aumsnidndulugaairnssuniovined  6(400)
Internship in Tourism Industry
dnAnu:orwlulwundiv ¢ FouruiouviuninSy Na:lonau i
INusFouniunsnoviRud IoWaUUNAAUAG ADWS lA:ANU:IoVUNANYY ALY
KA AldSuueurUgIdogWIKUN:AL URUGaus:1Tou na:doUvAudovovAnsia
aw1snldnowsniAnnul na:n1AUHUa soufivnisystuinisaugiuAraash
IRvdFoulionisufuavIuRsSIUAMUMSNITGogWIKUN:AU
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