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2191101 mwiﬁmé'fmﬁimﬁ'uqmmnnﬁuvlu% 3(3-0-6)
Introduction to MICE Industry
ATTHRIATY mﬂmﬂummaoammwmiﬂwﬁ miﬂ?waﬂﬁm miﬂivﬂrmsﬂﬁw madwmaioduaeTa
NULTAITRAUAZANTIANT BLIUA 1NN aLmﬁwumummmaﬂua@lmwmiﬂm mmmﬂuamwmmlm
mimmif\]mmiﬂmu‘wmmmuuamﬁﬁwslmsmsnwlmj winldnuae ﬂnamwmmamwmiﬂwﬁ
Importance, history of the MICE industry, corporate meetings, conferences, incentive travel, trade
shows and exhibitions, events, mega events, MICE industry stakeholders, standards in the MICE industry,
venue management, MICE professionals, trends and potential of the MICE industry

2191201 qﬂﬁnmwu,azﬁsﬁnal'm'ﬁu%n'ﬁ‘luvlwfuazﬁnuﬁ 3(3-0-6)
Personality and Service Psychology in MICE and Events
ﬂ’J’]NN”IﬂElI‘iJa\‘iUﬂﬂﬂﬂWWLLE\]w‘W]W]EI’m’]TUiﬂ’]i N0 mimwmwaﬂwmmammuﬂmﬂa el

mﬂjwmﬁwwm‘uﬂaﬂmwimmmmﬂﬂumm Slnd nannsuaz LLmﬂmwumummnmmﬂmmummﬂﬂm

uazBue mmum%wqmmimuwmemww\‘iwa‘lﬂumimmi Lm'éa\ﬂﬁll,l,mmmma\‘mﬁ maseanslwnwuing
insen I AKNIWNITUIN ILAENITU LY

Importance of service personality and psychology; theories; the development of personal
brand image; professional etiquette; personality development in service roles in MICE industry; principles
and fundamental concepts of service psychology in MICE and events; understanding human behavior and
customer satisfaction and needs of communication in service work; teamwork skills; service quality and
evaluation

2191501  mmsongmflanmmwineziznanlad 3(2-2-5)

English for MICE Professional Skills Development

MTWANININBZNTAY WA U UaY LﬂJEJumma\‘mQHLWamiﬂamﬂuﬁmumimmﬂ ﬂsluammwﬂﬁuvlm
Imm%’mmmmnqw ANTiLane LLﬂwE\ﬁ%’J‘l«Wﬂ:ﬂW]ﬁUY]“ﬂm ﬂ’]iﬁ]ﬂﬂi”ﬂumﬂﬂ‘j mﬂmmﬂiwrjmmﬁﬂw NILARNNY
LwaLﬂme’m NULEAIRIAT MIBANTIANT LAZITWDLING Nﬂmiﬁamﬂmmu miLLﬂMU'ﬂm'ﬂawﬁiuﬂmumim
Anvun

English skill development; listening, speaking, reading, and writing for communication in different
situations in MICE industry; structures, technical term, and expressions use in  meetings, conventions,
incentive travels, trade fairs, exhibitions and events; comprehensive communication practice; role playing in
the given situations
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2191102 msn%mﬁﬂm‘sﬁ'\é’muaEh\nﬂmvaa'm’lu‘lm‘f 3(3-0-6)

SMART MICE Workforce Management

NANMITLIMIMAIAK NMIANANIHIANNABINITLTNIK NTTARTTINH NMTINBUIAT NIAAAIN
HANTUATRNU NMIIwiaeAInagns mMafinyszansmwindiau mashuaioiisanudanie M
FIBTINLAZNITTNHINGNIH NITANDUIHLRENITWAL)

Principles of workforce management; forecasting labor needs, scheduling, timekeeping,
performance monitoring; strategic workforce planning; workforce optimization; collaborative networking;
employee engagement and retention; training and development

2192201 N13ANUUUAWLANDRITIEMIUNIIUILERDHAINK 3(2-2-5)

Virtual Design for Presentations

NANMILAZLIAANTDONLULEMNLIAGON N1T0aNLULAIazAT MITUsunInaanfaeTiunIg
sHumwitaasmnRa misimaeieulmaesingniamazas masesmnwadesaiiona Anufians
panLULENMIETants e miaensulwlnduazdiug

Principles and concepts of environment design; character design, Using computer programs to
create three-dimensional simulation images; creating movement of objects or characters; creating a virtual
environment, Practice designing and creating virtual images for presenting work at MICE and events

2192101  N1SVIYUALNITARNA Ik lNBUALD IR 3(3-0-6)

Sales and Marketing in MICE and Events

AMHYINIE ANENATY LAZLIAATEINIABIALAZNNTING ANNTNNBITEAINNIIAAIALAZNIT
278 FTAUINITVDINITING ANBIAEDDINIUIE Wf]ﬁﬂiiﬂﬁi‘l.lﬁﬂﬂ NMILUIEINAaIA NI wanaal Bz
mafvsaduaani o daudszannanann anufieaiugudein nagnmmaialuladuaz s

Meanings, importance, and concepts of marketing and sales; relationship between sales and
marketing; evolution of sales; nature of sales work; consumer behavior; market segmentation; target market
determination and product positioning; marketing mixed; knowledge about competitors; marketing strategy
in MICE and events

2103301 maluladwanlasuazuianssaiausmslulatuazsiong 3(3-0-6)
Disruptive Technology and Innovation in MICE and Events
WHALAZANNEIAIDINATLIABLAEWIANTINABNTIAUINNT ANNLANvIzrIanalulatuae

winnTIw nazvanmaiewinnsan nadidnwunaluladwanlanfidradenudadluduas Siud dnnslddaan

Urzdmguouiad gadoyamnelvg nszuiunsdadesnuuuianimuinaluladuas Siud
Concepts and importance of technology and innovation to provide services; difference between

technology and innovation; innovation process; case study transformative technologies revolutionizing MICE

and events; practicing the use of generative artificial intelligence, big data, and design thinking processes
for service innovation in MICE and events

2193101 wannItdnmstwsdmiugsnelad 3(3-0-6)
Financial Accounting Principles for MICE business
anudAnaIMIyE nanmaoodu Matarinenumenaie Ussomduni silanenu wea
sunTzuEIuan suinlaszan madarudszanm matadainde mE wanaluladfiiedadugaiolud
Importance of accounting; basic principles; preparation of financial reports; cost types; income
statement; balance sheet; cash flow statement; retained earmnings statement; budgeting; procurement; taxes;
related technology in the MICE business
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2193401 nguanauazasesIN Inlnsuazdud 3(3-0-6)

Laws and Ethics in MICE and Events

ﬂﬁﬂﬂ'ﬁ“flbﬂﬂilaﬂﬂ{mw]&umﬂLLE\]U‘W’]Eﬁ‘HET ‘V151?1ﬂ{]‘mﬂBWiziﬂﬁﬁmﬁﬁaﬂﬁﬂﬂiNﬂﬂﬁu WITTITNO BN
ey 9019A Loz ﬂgummﬂmﬁuaonﬂlumm S iwLUUUﬂmwﬂiiNﬂ’]imLE\T?Nﬂ’lifﬂ@ﬂiu%NLL@uWniiﬂﬂ’]i
P8 mM3TuseaaInsiuaIINInmIvaYszrNLazingsang Wiwiwﬂqwgmﬁwmmummmmemifm
ﬂisﬁqmmzuwﬁﬁmi (D9ANTNTW) NUAIAENITHNNIATIANDY fnnudusIimIInUizgueazingsanis
(9ANINMITY) To1IAAMENITNNIRNFINNIIAY ST gHLasinTIANTT 385T30LazANNTURRTaUINNNTIA
nulufuasdond nsddnuuietudssfumngranewasaiesranluladuazdiud

Principles of civil and commercial law; the principles of laws under the Public Organization Act,
Royal Decrees, regulations, rules, and charters related to MICE and events; regulations of the Thailand
Convention and Exhibition Bureau (TCEB) concerning the certification of personnel in the convention and
exhibition professions; the Royal Decree establishing the Thailand Convention and Exhibition Bureau (Public
Organization); the charter of the Audit Committee of the Thailand Convention and Exhibition Bureau (Public
Organization); regulations of the Thailand Convention and Exhibition Bureau; ethics and responsibility in
organizing MICE and events; case studies on legal and ethical issues in MICE and events

2103102 Msdamsladuazdiudadradodin 3(3-0-6)

Sustainable MICE and Event Management

LWAALAY m’mmﬂmmmmiwmﬂmm SusodnedsBu mmmumimmimuamaEmﬂu N9
Uimiﬁmﬂﬁmﬂﬁﬁaﬂwmaﬂwﬂ\mu HANTENUABFIUIAREN mﬂNLLﬁ\lu’NN%ﬁiimLﬂ Lﬂiwﬁﬂﬁamﬂmswmﬂm
uazBIuA mm@mmamx\lm WiwTlumItaen Gm"(ml,l,@uﬂﬁLﬂ%ﬂ‘U’m‘U{]Uﬂ@ﬂ’NﬁlﬂElu mmﬂﬂmmiwmﬂm
uazdiudoeodedn Imwmvl,mﬂ,l,avaLaummw\mu

Concepts and importance of sustainable MICE and event management; sustainable management
standards; sustainable supply chain management; environmental, social, and cultural and economic impacts
from organizing MICE events; reducing the carbon footprint in MICE and event management organizing
MICE, cost and financial implication with and sustainable practices; case studies of sustainable MICE and
event management; sustainable MICE and event projects

2193201  nsailRliansaImm 3(2-2-5)

Pitching

NITUIUM IR LEUATATINT naammiﬁam‘s mIvsmInm masadhrne mimmmmumsm
mnmmmwmﬁﬂa nIpenuULLazaES oM T MIdeaanmwilng maeEes MIsaasUNUm
PNNDIWNI0

Project presentation process; communication strategies; time management; goal setting; situation
control; decision-maker analysis; designing and developing narrative content; Thai communication; storytelling;
scenario-based role play
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2191103 msﬁam‘;msﬂszagumﬁnmaﬁm%w 3(2-2-5)

Meeting and Convention Management

wAMReIiUNIALs %NaﬂﬂﬂiLLﬂuﬂiw‘HN’M’]‘ﬁW NNﬂ’mlﬂﬂ’mtﬂﬁﬂuﬂ’]ﬁﬂﬂiwﬂl?flaﬂﬂﬂﬂm“"ﬂi 7N
TN ﬂ@ﬂ‘ﬂﬁﬂ’]i’mﬂiwﬂ}l wﬂi”mmmmumﬂﬂﬂ?wmiaamwumiﬁmﬂi”sﬂu mimmiwmiﬂmmﬁm
NIANIA NITUIAIINNIW IBE1TUIIO wazayUInenwnIIUIzgN

Concepts of organization meeting and convention management, stakeholders in organizing
meetings and conventions; management strategies; budget for meetings and conventions; organization meeting
and convention strategy; meeting design; risk management; marketing; team management; administrative
support documents; meeting report summarization

2191104 msﬁ'ﬂmimstﬁumotﬁ:atﬁ%i’w%’a 3(2-2-5)
Incentive Travel Management
LLmﬁﬂLﬁ'mﬁ’uﬁiﬁﬂmilﬁummﬂ'alﬂmwﬁa madumaieduneTa
naiAmaLvNeY ﬂ’]i’J’NLLNuﬂaﬁmﬁ mimaﬂf\)wmaﬂmﬁmw nmisanuuuldsunanuazi§unieadldainis
madunaieduneTa wﬂiwmm MIAUHWIU NTAAMIN LAZNITUIZLHBKE
Concepts relating to incentive travel business; incentive travel; targeting; strategic planning;
selecting a destination; incentive travel program and route design; budgeting; operations; monitoring and
evaluation

2192102 NFIANITINHD NG 3(2-2-5)

Event Management

LINAALBZAANNIINIIIANUALILE NIIADLIUANLAY VIZLANAT 9 91806 AuTuie Awinn
FIINUTTIN FIBMIRINARET HIONINTINAMTLOIANT LLawﬂf\]ﬂﬁNa’JmJﬂﬂ@ MITWUNBNNTIAGT NTUIZEHIT
IWUTZHNE NMIAATINSITTIANTINIY LIS rm:;mﬁwwwmmLaama“msﬂi“muwmmaL’Jum

Concepts and principles of organizing events; special events; types of events in entertainment,
sports, culture, celebrations or activities for the organization and personal activities; event planning; coordination;
budgeting; event creativity; event risk analysis and performance evaluation

2192103 NITAANITITHUAAIRBAIUALANTIANT 3(2-2-5)

Exhibition Management

WNAALBZAANNIINIIANWLEAIRIALAZ TNTIANTT UTtnnu0in T9an bl ansfuA ez in1ienis
MIPNUABNITIANIH NITUIZE WU SUUTZNI KIN1ITAIH 'Jaﬂa'ﬂmm WNAlKLA ST IFWNARINIVIAIHLER
AUALRLANTIANT NMIAREIEEI6TIF N ITANTLER I ARALAZANIIANTS MTATERRNNLAILazNIUI2En
NOTBLEAIAUALAZANTIANNT

Concepts and principles of exhibitions; types of exhibitions; event planning; coordination; budget;
event layout; equipment; Information technology for exhibitions; creative thinking in exhibition management;
risk analysis and evaluation of exhibitions

127



2102202  UszaunsaluazeuudnsBeaiassaiialaduardind 3(2-2-5)

Creative Experiences and Services for MICE and Events

wnlinuasfiamansdanulag wofinssuguilna Sierevdaluounmsdanulad masielszaunisol
Tnddmiuguilna nseenuuunisuinslfidfegnét sanuuuanusdsaniufl aenuuuuIIEINIE UAS
& &89 uazavAUIznausg ?Jﬂﬂg‘jﬁﬁm‘sa%ﬁemiﬁ’ﬂsmumir;vfu,ammu%mil,ﬁavluﬁmzﬁLmﬁ

Trends and directions for organizing MICE events; consumer behavior; analysis of the concept
of MICE event; creating new experience for consumers; designing venue decoration atmosphere, light, color,
sound and various elements; practice creating experiences and services for the MICE and events

2192501  mmasngmiiamsvianacwlulatuazding 3(2-2-5)

English for Presentations in MICE and Events

DIAUIZNBULAZNIZUIBM THUEUD T MANTILAZ RGN 9 Tumashisupruavrsuluduazdugd ns
Lﬂ@ﬂi‘ﬂﬂﬂﬂWﬂWme sulumahiEwonn nénlumIsasduiamiemainauenn NI0aNLREINHIDIND
amﬂgﬂmmmamimmumm AFNMIIWNTLTWD I

Elements and process of presentations; words and phrases for presentations in MICE and
events; selection of appropriate vocabulary for presentations; principles of content sequencing for a wonderful
presentation; pronunciation accuracy methods for concluding a presentation; ending the presentations

2193103 mailuglsznaunmsgsialaduazdiand 3(3-0-6)
Entrepreneurship in MICE and Event Business
LL‘WJ@]@]LﬂEl’mi_lﬂ’ﬁL‘]_JuNﬂivﬂaUﬂ’ﬁﬁiﬂﬂNsﬂLL@ AU mmaﬂamﬁm\‘mﬂﬂm mnmwguauﬂgm

maamm@m‘smmlumm Saue m‘sﬁmmmm NIVINMILALNIINAR NTUIAIIUNK N179ANIINNNIINH

mifﬂﬂgmmuamm anwmmmﬁqiﬂﬂuml,ayanum

Concepts of entrepreneurship for MICE and event business; MICE business opportunities;
theories and practices in MICE and event business entity management; business establishment; production
and service; capital investment; financial management; business conduct; characteristics of MICE and event
business

2193501 miané'anqmﬁ:amilﬁElm%aa%"\aassﬁ‘lﬂuﬁmzﬁnuﬁ 3(2-2-5)
English for Creative Writing in MICE and Events
LLmﬁ@ ‘Viﬁﬂmi ANBUWLAZIALTY znay NITUIBMITaWTES 108 IIA I lNTuaz81us tnafans
FewFadugasdiiianisness mﬁﬂﬂ natEEes nMadeusrsUs nIaserounud naldnerfmanzas
mﬂ“’ﬂ’gmmmmﬂmm massaitemagiuine InmadewdeaiasadananiwmanEiasdduladuaz s
Concepts; principles; characteristics and elements; creative writing process in MICE and
events; creative writing techniques, persuasive messaging, storytelling, script; content creation; appropriate
language, correct tense usage, clear structure, readable format; practice creative writing through simulation
scenarios in MICE and events
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2193901 suilsvisidudwmsulusuazding 3(2-2-5)
Research Methodology for MICE and Events
nanuazazideuismaneitedmininduazdiug mimwuwallgmniside ﬂ'm‘nsm’mmﬂ‘;vam“lu

N17398 NINUNIWITINTIN mimwLmawaef,umil,ﬂusﬂam aOARIMIUNITIAE ’Jﬁﬂ’]i’JLﬂi’lu‘V‘iTaNﬂ nwda

mmwmwaga MATEUINBNUNANITIAY mimmafﬂumimLuumi’aﬁm LL@UNﬂﬂ’]iL"llEJ%Lﬂ’]Iﬂiw’]%’mﬁlﬂ’Wﬁ‘U

Tndunzdiang
Principles and research methodologies for MICE and events; research problem identification;

writing research objectives and literature review; data collection tools; statistics for research; data analysis

methods; data Interpretation; research report writing; ethics in conducting research and practice writing;
research outlines for MICE and events

2194901 lasemsitawdmsulusuazding 3(2-2-5)
Special Projects for MICE and Events
mmwmﬁammwmmmﬂmumame ﬂﬁwﬂﬂﬁﬂmmﬁmmi malulad wazn1303ng Tunaadin
Imomimﬂamumimmaaﬂulmm Biaud sonuuUS9EIIE auaaysraumaninidnsulnduasSius
Knowledge integration for MICE and events; application of management technology and hospitality
conducting projects on the subject of interest; creative design and presentation for new experiences for
MICE and events through the research process

NUIAJIBIAWN:
Suuden nguisinowauliowi:
2192104 MIAAIARINA lwgIna luduazdaud 3(3-0-6)

Digital Marketing for MICE and Event business

LLmﬁﬂLﬁ'mﬁumwmﬂﬁ%ﬁaéwﬁuﬁﬁﬁﬁﬂwfﬁ,l,avﬁnuﬁ malanezvinguithnane Lﬂ%’aaﬁamvnaemﬁ‘
mmm@iuaﬂmm LLW@M‘V\Jmum‘smmimmmﬁmammﬂwm Saue m‘smwﬂ@awmm mmwuwuslumi
mmmmﬂlmm SLaud Maaerauwnng 33mainmilasonludodiansanlasd NTUIZLHUNALANLTY WRE
ﬂimﬁmgnmrmaq‘ﬂﬁmmﬂﬁamwaauv[,au“luqimﬂwm,l,awal,mm

Concepts of digital marketing for MICE and event business; target group analysis; marketing tools
and strategies in the digital age; digital marketing platform for MICE and event business; creating strategies
and planning for MICE marketing; content creation; methods of advertising on social media; campaign
evaluation and case studies from social media marketing strategies in MICE and event business

2191105 wa%’mammﬂniwmsﬁmLﬁmuazmiu%ms 3(3-0-6)

Dynamics in Tourism and Hospltallty Industry

m’134mﬂmmaﬂa@]mwmimmmﬂma ANTUINI ﬂﬂﬂﬂi”ﬂEJU?J?JGT"]_IUH”IW]ENLV]EI'J ﬂﬂ%’ﬂﬂﬁémwa
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Importance of the hospitality and tourism industries; components of the tourism system; factors
influencing the tourism and service industries; tourists and travel patterns; tourism resources; businesses
related to the tourism industry information technology for the tourism industry; global dynamics in industry;
trends in the tourism and hospitality industries
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4512232  MTSAMsEIRISUAzIATRIRMLD luTua B e 3(2-2-5)
Food and Beverage Management for MICE and Events
mm%ﬁmﬁhmmma \dasRNA D N TuazEne %y’umaumi@ﬁl,ﬁmmlm £N1ITANTIIDIAIUAE
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mﬂﬁiqﬂmm NITIILN WA ZDDNLUUITIENITOINT ﬁﬂLL‘JJ‘JJm‘Jmm‘JLLa mmmam miﬂmﬂwuﬂummmm
1AIIAN NIRNUAUANIIRlAza1rI LAZNIIATHHNITUINTOMNILALLATOIAN

Food and beverage knowledge for MICE and events; procedures for food and beverage operations
and management, management structure and responsibilities; utensils and equipment; table manners and
proper use of utensils; planning and designing food items; service and catering styles; food and beverage
cost control; practical training in table setting and preparation of food and beverage

2103202  msaanuuunTinielusuazsiine 3(2-2-5)
Graphic Design for MICE and Events
vmﬂmil,l,avmyg]miaaﬂLL‘UUﬂ‘WV\Jﬂ NaNMIIRNBIAUIZNaY m‘sﬂi“’ﬁlﬂﬁﬂﬁﬂmﬂiwN’]Li’ﬂ‘iﬂsf,um‘s
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Principles and theories of graphic design; principles of composition; application of ready-made
programs for 2D designs; practice in designing printed media, posters, brochures, and environmental graphics
in the MICE and events

2191106  MsUszENWInlNSUazB NG 3(2-2-5)

Liaison in MICE and Events

LIAAALAZIHADUWNN T TZ T m]mﬁumﬁﬂﬁwmummwmwmﬂa DIANIUAY wmmuiﬂmmﬁﬂ
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Concepts and process of liaison work; coordination activiies among individuals, organisations,
and stakeholders in the MICE and events; facilitation; protocol and social etiquette; communication and
coordination strategies in the MICE and events; trends and case studies

21921056 NISIANITHATUATAIIN 3(3-0-6)

Venue Management

LIAAALABITURDIUASAIH MANINOIUNNIRINIONFINWTTAII NI IURRA I BIFD A A%
ANTUITEUIW SUUTEN Imomwwummaﬂamummm im’U’UN’]ﬁ'ﬁmﬂIﬂﬂLLawinUIﬂﬁ]ﬂﬁmﬂ 387138
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Concepts of venues; venue types; criteria for considering venues; venue planning; coordination;
budget; venue infrastructure; utilities and logistics systems; standards of facilitating and providing services to
customers in the venue; risk analysis; environmental health security; green venue; planning for emergency
management and MICE venue standards
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2192106 mwj?whﬁum'az%nqmuazmﬁﬂmsmwLﬁlmﬁm%’u Taduazdind 3(3-0-6)
Crisis Literacy and Risk Management for MICE and Events
mmﬁﬁugmﬁmﬁum’;:iﬂqm nmIsimsiananzingefiintululufuazBioud undnuazad
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Uszimaesde navssinge naddnuiiedaduluduas S
Basic knowledge of crisis; crisis management in MICE and events; concepts and elements of

risk management in MICE and events; risk assessment; risk analysis; risk management methods; types of

danger; insurance; case studies related in MICE and events

2193203 laniadonadsuaziuamisadmsulusuazdng 3(2-2-5)
Virtual Reality and Metaverse for MICE and Events
WAfeTUAAIA mi&iamimuﬁ%ﬁaiugmmwhﬂ q wwamemadesnslaegldinaluladisianase
wazmdsadmIvlnduazdond AnUfufiniseonuuuiaionadazinndsalaeldlunandniagy
Concepts of digital media; digital communication in various forms; communication approaches
using virtual technology and metaverse for MICE; practice in creating virtual reality and metaverse designs
by using packaged software

2192203  numMinwssNiaaivgmauluduazdnd 3(3-0-6)

Cultural Capital for Value Creation in MICE and Events

AR I Tas T ATUdatlfuas Sudadlalld nananIiE UM TRwsTINIRDNT
DNUUY MIeayad AN TN AAA T LTI AT UM TR TIH WHINTIMITAM T UM TRUE TN
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Concepts of tangible and intangible cultural heritage; decoding from cultural capital to design
and add value to products and packaging from cultural capital; guidelines for managing cultural capital for
interpretation and cultural tourism in MICE and events

2193104 ladadnduazvasldgunudmivlusuazdiomd 3(3-0-6)

Logistics and Supply chain for MICE and Events

ANNEIATY U3ziam wazesrUsznautosnasudidniugaarnIaningnsdfinew vaslagunin
TuladuazSwdiifenitssiunmadumeiimisun meiuaznema Tadefiieatasiumssnaulalunszuim
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Importance; categories and transportation components for MICE industry; operations; supply

chains in MICE and events associated with land, water, andair travel; factors involved in decision-making in
the logistics processes; logistics planning; customs procedures; supply chain management; reducing costs;
increasing efficiency in punctuality; regulations; practices for temporary admission and logistics business
trends for MICE and events
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International Festivals and Mega Events Management

LUIAR Nudmvl,@dmlﬁﬂ MTITNLNBLAZNIANABNNTIAINANATZALUWIWITR UAZUILING
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Concepts, stakeholders, planning and operation of international festivals and mega events;
content design; marketing and fundraising; future trends; strategies for creating satisfaction for tourists; case
studies of international festivals and mega events

ngu3sInEwioUs: nAlov U GW

3571526 mmﬁﬂuﬁuﬁ’m 3(3-0-6)
Fundamental Japanese
[GRN bt It waﬂhmﬂimmmwﬂuwuﬁm NNz A1BN1TN WA 1% UaT Lsﬂauwuﬁm NNWENII
panLiey mﬂwmLLawmmummm‘]Jumamu O awuﬁimmemmL‘]Jummaﬂﬂiwmﬂmﬂu
Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture and history of Japan

2192502 mmnjﬂmﬁ:amiﬁ'ams 3(3-0-6)

Japanese for Communication

Tmmiwu,amaﬂhEJ'mimmmmﬂuWﬂmau NNBEAIWNITN nA grufidudouluusunmdons
FAaUszs1Tu Suenms MITeves NIRRT NITBAINTIBNEE Nﬂmif\iaﬁﬁ’«a’mmimaawwmwmm
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Complex Japanese structure and grammar; complex Japanese listening, speaking, reading;
conversations in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing
communication through role-play in various situations

2192503 nnw1njﬂuﬁ1w%’u1u%ttaz§ta%ﬁ 3(3-0-6)

Japanese for MICE and Events

siszlauazdmnsssmediuilfluluduazdiond nmafadedomsiugnéuazgianen
nisreniukaznsasnzidengfidniinen msdiauesaznsUszgn nsaanstesosieusaznisunladym
TRBITINDIANILAZN BN IUNTTINNW LaasunUINaENNRaDwnToEwINTuaz Blaua

Japanese sentences and idiom use in MICE and events; communication with clients and
colleagues, welcoming and registering participants, presentations and meetings, handling complaints and
problem-solving, corporate culture and work etiquette, role-playing scenarios in MICE and events

3571525 mm?mﬁug’m 3(3-0-6)

Fundamental Chinese
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Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China
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2192504 mM¥"Iwiian1IRaEs 3(3-0-6)
Chinese for Communication
Tansaauasvanhienanimenduidofau inuedunail wa dwidudouluisummedoan 3
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Complex Chinese structure and grammar; complex Chinese listening, speaking, reading;
conversations in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing
communication through role-play in various situations

2192505 mudndmsuladuazdiind 3(3-0-6)

Chinese for MICE and Events

sutseloauardnuanimsn Iuiliuladuas Boud nafindedamInugnéuazidinnu midaus
wazmIainzidengidnianemm mMIaiEsauazNIU I M3 daiaaieutazmuilaym TwnoIIneeans
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Chinese sentences and idiom use in MICE and events; communication with clients and colleagues,
welcoming and registering participants, presentations and meetings, handling complaints and problem-solving,
corporate culture and work etiquette, role-playing scenarios in MICE and events

3571528 mmsl%"otﬁaﬁug'm 3(3-0-6)
Fundamental French
Tana$aunsvanlenanimsndinaaiugu inszdunale wa 8 uazideuiugin fnes
mIpenides MaEwiuazdummursnamdodun §an Smussrnwazanaduwineslsmed o
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture and
history of France

2192506 mmdsaAsansRaES 3(3-0-6)

French for Communication
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Complex French structure and grammar; complex French listening, speaking, reading;
conversations in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing
communication through role-play in various situations

2102507  mmdsaaadminladuardind 3(3-0-6)

French for MICE and Events
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French sentences and idiom use in MICE and events; communication with clients and colleagues,
welcoming and registering participants, presentations and meetings, handling complaints and problem-solving,
corporate culture and work etiquette, role-playing scenarios in MICE and events
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Fundamental Korean
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Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture and
history of Korea

2102508 mBUNWALREN1IREENS 3(3-0-6)

Korean for Communication
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Complex Korean structure and grammar; complex Korean listening, speaking, reading;
conversations in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing
communication through role-play in various situations

2192509 msunmas s lutuazdng 3(3-0-6)

Korean for MICE and Events
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Korean sentences and idiom use in MICE and events; communication with clients and colleagues,
welcoming and registering participants, presentations and meetings, handling complaints and problem-solving,
corporate culture and work etiquette, role-playing scenarios in MICE and events

VUIAJIBIIaWA:
JvdnUs:aunisniduGw
2194801 Hnidszaumsnbimsnluladuazdiiud 6(400)
Internship in MICE and Events
nsindszaunsafminiusoulsenaunsluaneeweng 9 mastosluluduay s Hisznay
nafamINTunITane Usstidnnaainnsdifnuaimesinane
Professional experience training at the workplace in various fields involved in the MICE and
events; the entrepreneurs are involved in measuring and evaluating the results for actual work performance
of students
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Events
§SNINISIAINUESWESSA

Meetings &
Convention
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MICE

MICE AND EVENT MANAGEMENT

Incentive
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Exhibition
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